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Abstract 

Turning green into gold is the wake-up call du jour as the agenda for the new business models 
for sustainability is to move towards corporate sustainability (Lüdeke-Freund & Dembek, 2017; 

Bocken et al, 2014; Benn, Edwards & Williams, 2014), and going beyond the rationale of how 
an organization creates, delivers and captures value (Joyce & Paquin, 2016). 

The research objective of this paper is an assessment of the key success factors for effective use 
of the policy instruments that contribute to more efficient and sustainable production of 
Renewable Energy (RE) and RE equipment as well. However, RE Business Models (REBMs) 

need to be supported by the appropriate fiscal incentives. 

We shall make a thorough analysis of the market regulation that has changed the business 
environment and made it favorable for the production of clean energy. The study incorporates 

qualitative research, using semi-structured in-depth interviews. A comparison analysis between 
different European countries’ investments in REBMs will contribute in making the difference 

between the cooperatives and traditional business models. 

The main findings of this study are related to the assumption that companies that specialize in 
high-tech production and implementation of photovoltaic and wind equipment may acquire 

additional competitive potential and make double dividend: pollution free production of 
electricity and sufficient profitability (Klein, 2015). 

We are implementing new facts and arguments supporting the conclusion that this highly 

dynamic energy sector may contribute to technological innovation and better market 
competitiveness. 
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